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Overview:   Communication Tools

The visual identity of a project is a critical 
component of the overall communication strategy, 
by creating:
  

• the first impression on its target audience and
• a lasting impact
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Overview:   Target Audiences and Communication Channels

Used Channels:

• Webpages 
• Social Media          

• Public Deliverables
• Press Releases
• Open Days
• Training sessions 
• Students Teams
• School visits
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Overview:   KPIs related to publicity and networking activities
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According to the Grant Agreement, the impact of the Dissemination and Communication plan is expected to 
reach over the project lifetime [M36]: 

• 2500 website hits
• 4 technical videos, 2 educational videos and 1 video aimed at the general public 
• 250 Instagram (instead of X/Twitter) followers, 250 Facebook followers, 200 LinkedIn followers
• 3 press releases in social media, made at strategic moments of the project 

A set of TWEET-IE Project and NTUA Wind Tunnel websites and social media profiles have already been created 
and their actual 24M impact is presented:

https://www.linkedin.com/company/tweet-ie (32 posts, 271 followers, 6026 clicks during the past year)
https://www.facebook.com/TweetieProject (21 posts, 75 followers)
https://www.instagram.com/tweetie.project (24 posts, 72 followers)
https://www.youtube.com/@tweet-ie_project (no activity)

https://www.instagram.com/windtunnel.ntua (23 posts, 246 followers)
https://www.youtube.com/@NTUA.WINDTUNNEL (1 video) 
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http://tweet-ie.eu

The centralized platform for sharing information about the TWEET-IE 
project developments & activities.

Target audience: General Public, Experts

Pages: Home
 News & Events
 About The Project
 Activities
 Results
 Blind Test
 Partners Space
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http://tweet-ie.eu/
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http://wt.fluid.mech.ntua.gr

The centralized platform for sharing information about the 
NTUA Wind Tunnel facilities / activities

Target audience: General Public, Experts

Pages: Home
 News and Events
 About
 Facilities
 Expertise
 Projects
 Education
 Publications
 Media Room
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http://wt.fluid.mech.ntua.gr/
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https://www.linkedin.com/company/tweet-ie/  (271 followers)

Platform for sharing information about the TWEET-IE project developments to the 
network of collaborators and the experts in the field

Target audience: Experts, B2B
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There is an increasing interest on the TWEET-IE 
project activities that follows the increasing of 
the posts and their contents:
 

12M 24M %

Posts 
(total)

8 32 +400%

Followers 
(total)

55 271 +400%

https://www.linkedin.com/company/tweet-ie/
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https://www.linkedin.com/company/tweet-ie/  (271 followers)
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Last years’ analytics present a constant 
increase of interest, with variation that 
follows the projects activities in time

Impressions: 32160
Reach is the total number of people who see 
your content.

Clicks: 6026Members reached: 19509

Impressions are the total number of times your 
content is displayed, no matter if it was clicked or not.

https://www.linkedin.com/company/tweet-ie/
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https://www.linkedin.com/company/tweet-ie/  (271 followers)
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Project’s posts and impressions

Impressions: 32160

Impressions : total number of times your content 
is displayed, no matter if it was clicked or not.

Summer School
Technical_Info_Day
TWT4_NTUA

TWT2_NTUA

TWT2_TUM

TWT2_TUM
12M_Meeting 
& Workshop

https://www.linkedin.com/company/tweet-ie/
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https://www.linkedin.com/company/tweet-ie/  (271 followers)
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LinkedIn analytics: Engagement Rate

Engagement rate is a metric used to measure the level of interaction that an audience 
has with social media content, including clicks + likes + comments + shares.

It is typically expressed as a percentage, and it is calculated as follows:
Engagement Rate = Total Engagement / Total Number of Followers  x 100

The engagement rate metric measures the success of a post.

High engagement rate: the content is generating interest, 
Low engagement rate: the content is not as effective in 
                                         capturing the audience's attention. 

“For LinkedIn, an engagement rate of 2% is 
considered to be good and anything above is great.” 
https://www.linkedin.com/pulse/what-good-engagement-rate-how-calculate-christian-dale/

Engagement Rate: 20.9%

https://www.linkedin.com/company/tweet-ie/
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https://www.linkedin.com/company/tweet-ie/  (271 followers)

Followers' demographics: Engineers, Researchers …coming from 35 countries!
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https://www.facebook.com/TweetieProject/      (74 followers)

The traditional (old fashioned) social media platform for sharing information 
about the project developments.

Target audience: General Public
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LOW INTEREST for Facebook content 
(max 4 Likes per post)

https://www.facebook.com/TweetieProject/
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http://www.instagram.com/tweetie.project/      (72 followers)

An entirely visual platform for sharing information about the 
project developments with a stronger impact to our audience.

Target audience: General Public
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12M 24M %

Posts 
(total)

8 24 +100%

Followers 
(total)

23 72 +213%

There is an increasing interest on the TWEET-IE 
project activities.

http://www.instagram.com/tweetie.project/
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https://www.instagram.com/windtunnel.ntua/  (247 followers)

A lot of students from all educational levels follow NTUA_WT, 
especially after the European Researcher’s Night events

Target audience: General Public, Students
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12M 24M %

Posts 
(total)

6 23 +183%

Followers 
(total)

111 247 +123%

There is an increasing interest on the NTUA WT 
activities. 

https://www.instagram.com/windtunnel.ntua/
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https://www.instagram.com/windtunnel.ntua/  (247 followers)

Insights (analytics) are not so detailed as the LinkedIn 
ones and are referred to a period of 3 months maxS
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Followers demographics:

A lot of students from all educational levels 
follow NTUA_WT, especially after the 
European Researcher’s Night events

https://www.instagram.com/windtunnel.ntua/
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https://www.instagram.com/windtunnel.ntua/  (247 followers)
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Reached: people accounts that have seen once the content
Engaged: interacted accounts (likes, saves, comments, shares, etc)  

Statistics (insights) for a max period of 3 months

https://www.instagram.com/windtunnel.ntua/
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http://tweet-ie.eu/results 
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Target audience: General Public, Experts

The information about the TWEET-IE 
progress and NTUA WT status is shared 
to public via the project’s website:

- Project Deliverables
- Project Meetings Proceedings
- Books of References
- Published Papers

http://tweet-ie.eu/results
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Access to scientific data
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Selected Twin Tests Sessions data and the Blind Test data is 
shared to public, by the repository service ZENODO, which 
presents the following [24M] activity:

Data Description ZENODO link Views Downloads

Data Management Plan (DMP) https://doi.org/10.5281/zenodo.10061048 123 117

Twin Test 1 https://doi.org/10.5281/zenodo.10019001 301 149

Twin Test 2 https://doi.org/10.5281/zenodo.14017240 6 7

Blind Test https://doi.org/10.5281/zenodo.10566400 409 481

Target audience: Experts

https://doi.org/10.5281/zenodo.10061048
https://doi.org/10.5281/zenodo.10019001
https://doi.org/10.5281/zenodo.14017240
https://doi.org/10.5281/zenodo.10566400
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Wind Tunnel NTUA publishes the Annual Report  (newsletter)
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Publishing the NTUA_WT Annual 
Report at the beginning of each 
year, presenting an overview of 
the facts that happened during 
the past year. 

This Press Release is sent to the 
NTUA Wind Tunnel mailing list 
community (  ̴150 recipients) and 
is online available at the Wind 
Tunnel website.

Target audience: General Public, Experts
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European Researcher’s Night       (27/9/2024, NTUA)
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Presenting the Wind Tunnel activities and projects to 
the wide public (especially to students of all educational 
levels) during the Researcher’s Night event at NTUA

Target audience: General Public, Experts
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European Researcher’s Night       (29/9/2023, NTUA)
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Wind Tunnel Info Day  (26/6/2024, NTUA)

The NTUA Wind Tunnel capacity for research and 
services was presented, during a special Info Day event 
dedicated to B2B Experts. 
  

Past and present case studies, related to aerodynamics, 
wind energy, environmental flows and buildings 
applications, was presented. 
   

In addition, a tour of NTUA Wind Tunnel facilities gave us 
the opportunity to demonstrate the wind tunnel testing 
facility.
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Target audience: B2B Experts
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Wind Tunnel Info Day  (26/6/2024, NTUA)

We registered participations from the energy, construction and sports sector: 

• Leading energy group in Southeast Europe (Helleniq Energy)
• Renewable energy group (Eunice Energy Group)
• Company Group of research institutions and businesses in Greece (Hellenic 

Energy Competence Center)
• Wind energy technology consulting company (iWIND Renewables SA)
• Wind energy technology and engineering consulting company (International 

Wind Engineering)
• Construction company, Αrchitectural profiles & PV mounting (Metaloumin)
• Sports (Hellenic Cycling Association)
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Wind Tunnel Summer School (15-19/7/2024, NTUA)

The first Wind Tunnel Summer 
School 2024 on advanced Wind 
Tunnel Testing for Wind Energy 
and Urban Flows was held at 
NTUA  during 15-19 July with 
the participation of 14 students. 

The interest for the participation 
was great, with 51 students’ 
submissions from 13 different 
countries’ universities.
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Target audience: Students, Experts
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Wind Farm Visit (19/7/2024, NTUA)

We scheduled a Wind Farm 
visit at the last day of the  
Summer School.

Thanks to iSolar SA and 
ENERCON support, it was 
possible to showcase their 
innovative wind turbines and 
to share their expertise. 
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Target audience:       
Students, Experts
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EUREC: European Master in Renewable Energy 
(Wind Specialization)

Α wooden 1.2m diameter small 
wind turbine rotor is designed, 
manufactured and evaluated 
by students of the EUREC 
Master, during their Wind 
Energy specialization at the 
NTUA using only hand tools.
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Target audience: Students, Experts
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Students Teams Participating in International Contests

• AIOLOS_NTUA
• EUROAVIA_ATHENS
• PROM_RACING
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Target audience: Students
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School visits at NTUA Wind Tunnel

Number of high school visits in the period 2022-2024: 3+6
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Target audience: High School Students
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Supporting High School Students in the F1 School Competition

They were informed about 
our activities, during the 
Researchers’ Night event, 
and they asked us kindly for 
our support to measure their 
F1s performance!

S
T

U
D

E
N

T
 T

E
A

M
S

Target audience: 
High School Students
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Thank you
 for your attention !!!

Horizon Widera 2021 Twinning Project
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TWEET-IE @web

TWEET-IE @Facebook

TWEET-IE @LinkedIn

TWEET-IE @Instagram

…stay tuned with 
our latest news!

TWEET-IE Project

Follow us on your 
favorite platform…
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Promote TWEET-IE 
in your organization 
using our social media 
QR-codes!

TWEET-IE @web

TWEET-IE @Facebook

TWEET-IE @LinkedIn

TWEET-IE @Instagram

It is essential for the 
project to reach a larger 
audience.

Promote the TWEET-IE project to a wider audience

Without a special 
promotion policy, we 
reached a satisfactory 
number of followers.
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School of Mechanical Engineering, NTUA (30-31/1/2025)

The School of Mechanical Engineering has 
planned an Open Days event on the 30th & 
31st of January 2025, when all laboratories 
of the School will be open for school visits.

Wind Tunnel will participate at this event 
and the recent activities and projects will 
be presented.

In addition, a tour of NTUA Wind Tunnel 
facilities is scheduled in order to 
demonstrate the wind tunnel testing 
facility.
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Target Audiences and Communication Channels

Used Channels:

• Webpages 
• Social Media          

• Public Deliverables
• Press Releases
• Open Days
• Training sessions 
• Students Teams
• School visits
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Target Group:

• Webpages 
• Social Media          

• Public Deliverables
• Press Releases
• Open Days
• Training sessions 
• Students Teams
• School visits
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Overview:   KPIs related to publicity and networking activities
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According D1.1, D1.2:

A set of TWEET-IE Project and NTUA Wind Tunnel websites and social media profiles have already been created and their 
actual recent 12M (regarding the second year) impact is presented:

https://www.linkedin.com/company/tweet-ie (32 posts, 271 followers, 6026 clicks during the past year)
https://www.facebook.com/TweetieProject (21 posts, 75 followers)
https://www.instagram.com/tweetie.project (24 posts, 72 followers)
https://www.instagram.com/windtunnel.ntua (23 posts, 246 followers)
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